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2. GENERAL CORRESPONDENCE / NOTIFICATION




Contact: Krista Flasch
Director of Communications

City of Broken Arrow
Phone: (918) 259-2400, ext. 5309
Mobile: (918) 409-7771

Fax: (918) 259-8226

Firefighter of the Year to be recognized at Awards Ceremony

Broken Arrow, Okla. (2/18/2016) — The Broken Arrow Fire Department will hold its annual awards
ceremony at Central on Main, 210 N. Main Street, on Saturday, February 27, from 2:00 p.m. to 4:00 p.m.

Awards will include Firefighter of the Year, Officer of the Year, Company of the Year, Busiest Company
of the Year, Staff of Life Award, and the Distinguished Service Award.

“The awards ceremony is a great time to share the stories of how our firefighters saved people’s lives,”
said Chief Jeremy Moore. “No matter what the call turns out to be, our public safety personnel display
professionalism, dedication and integrity with every response; they’re ready for any emergency they

face.”

WHAT: Broken Arrow Fire Department Awards Ceremony
WHEN: Saturday, February 27
2:00 p.m. — 4:00 p.m.
WHERE: Central on Main, 210 N. Main Street
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Contact: Krista Flasch
Director of Communications

City of Broken Arrow
Phone: (918) 259-2400, ext. 5309
Mobile: (918) 409-7771

Fax: (918) 259-8226

Homeowners Association Workshop Offers Free Tips and Information
Free event scheduled for February 27t

Broken Arrow, Okla. (2/17/2016) — The 2016 Broken Arrow Homeowners Association Workshop will
be held from 9:00 a.m. to 12:00 p.m. on Saturday, February 27" at Central on Main, 210 N. Main Street.

This annual workshop provides a great opportunity for HOA members, current homeowners and potential

homeowners to get their property and neighborhood questions answered.

Each session will present experts within their field of expertise. These topics will be offered in four
concurrent sessions. Participants can attend any session at any time. Session Topics Include: Legal and
Operation issues for Home Owners Associations, Public Safety (Police and Fire Departments), Animal
Control, Building Permits, Planning and Development, Code Enforcement, Neighborhood Beautification,
Stormwater Management and Low Impact Development (LID) Certification for Neighborhoods, HOA

Insurance, HOA Accounting and Tax Requirements and Recycling.

Light refreshments will be available. Attendees will also be eligible to win a weather radio and other

door prizes. The event is free and open to the public.

To register for the event, visit www.BrokenArrowOK.gov/HOA.

WHAT: Broken Arrow Homeowners Association Workshop
WHEN: Saturday, February 27" from 9:00 a.m. to 12:00 p.m.
WHERE: Central on Main, 210 N. Main Street
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FOR IMMEDIATE RELEASE

February 15, 2016

Governor Mary Fallin Announces
Studies That Show Economic Impact of
Oklahoma Tourism at All-Time High

OKLAHOMA CITY - Governor Mary Fallin today announced that three
major research studies on the impact of tourism in Oklahoma show direct
travel spending reached an all-time high of $8.9 billion in 2014.

That figure makes travel and tourism the third-largest industry in the state.

“Oklahoma has experienced a tremendous growth in tourism and recreation
businesses, destinations and sites which greatly enhance not only our ability
to attract visitors and improve Oklahomans’ quality of life but also creates
jobs and revenue for our state,” said Fallin. “The money spent at these scenic
spots and recreation destinations is a boon for local communities and the state
of Oklahoma.”



The studies commissioned by the Oklahoma Tourism and Recreation
Department revealed that nearly 20.9 million travelers visited the state in
2014.

Visitor spending in Oklahoma generated $972 million in tax revenue,
including $366 million for state government. That is a 15 percent increase
over 2010.

The studies also showed that the tourism department’s most recent
advertising campaign, which encourages visitors to “Come See for Yourself,”
has had a return on investment of 7-to-1 in generating state and local taxes,
said Executive Director Dick Dutton.

Dutton said the most exciting finding in the studies was the impact tourism
advertising has on economic development.

“When out-of-state residents had viewed our tourism advertising and then
visited the state, they were dramatically more likely to see Oklahoma as a
good place to live, start a career and start a business,” said Dutton. “Thus, a
dual purpose of tourism marketing is realized. It has a positive impact on the
state’s image as a destination for leisure travel and recreation, while also
enhancing Oklahoma’s ability to attract business investment.”

Full reports, a research summary infographic, and link to a Travel Impacts
Interactive Website are available at
http://www.travelok.com/industry_reports.

Highlights of the research studies findings include the following:

Economic Impact study — Dean Runyan Associates found that total direct
travel spending in Oklahoma in 2014 was $8.9 billion, making tourism the
third largest industry in the state behind oil and natural gas and agriculture.
More than 95,000 jobs and $2 billion in payroll in Oklahoma are supported
due to travel spending. Tourism spending generated $972 million in local,
state and federal tax revenue in 2014. State tax revenues attributable to
tourism spending at $366 million have increased 15 percent since 2010.

Visitor Volume and Profile study — TNS established that 20,866,000
travelers visited Oklahoma in 2014. This represents an increase of 2.4
million, or 12.8 percent, compared to 2010.

Advertising Accountability (ROI) and Image Awareness study —
Longwoods International found that Oklahoma’s tourism marketing program
attracted 1.22 million new visitors to Oklahoma with its first six months of
advertising in 2015. These are visitors who would not have come to the state
were it not for the advertising. These visitors spent approximately $205
million in Oklahoma, which resulted in $15.5 million in state and local taxes
or a return on investment (ROI) of 7:1. This represents a 4:1 ROI for state
taxes and a 3:1 ROI for local tax revenues.

Longwoods International also established that tourism advertising not only
has a positive impact on consumers’ image of Oklahoma as a destination for
leisure travel and recreation, but their research shows that advertising
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awareness and subsequent visitation combine to provide a sizeable lift on six
key economic development image ratings. This is known as the “Halo
Effect.” For each of the six attributes studied, Oklahoma’s score increased
with advertising awareness and visitation. When out-of-state residents had
viewed OTRD’s tourism advertising and then visited the state, they were
dramatically more likely to see Oklahoma as a good place to live, start a
career, and start a business. Thus, the importance of tourism marketing for
economic development purposes is seen. It impacts the state’s national image
and enhances Oklahoma’s ability to attract business investment.

For more information about these studies, contact:

Kim Caplinger, director of public policy and research for Oklahoma Tourism
and Recreation Department

(405) 522-9555 or Kim.Caplinger@TravelOK.com
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INDUSTRY MAJOR RESEARCH FINDINGS

TOTAL DIRECT TRAVEL SPENDING STATE AND LOCAL TAXES GENERATED
IN OKLAHOMA BY VISITOR SPENDING
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IN THE FIRST HALF OF 2015, $2.2M INVESTED IN
ADVERTISING GENERATED: OTRD STATE APPROPRIATIONS

1.22 million new visitors who would not otherwise have come

FY 2009

$205 million in additional visitor spending*

$9.0 miillion in incremental state taxes** $
$6.5 million in incremental local taxes** -
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Based on Longwoods International’s methodology
*Based on Avg. Spending estimates from 2014 TNS Travels America
**Based on State (4.4%) + Local (3.2%) tax rates from Oklahoma (7.6% total)

TOURISM ADVERTISING AND ECONOMIC
DEVELOPMENT ARE LINKED TOURISM PROMOTION FUNDING
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TOURISM ADVERTISING DRAMATICALLY IMPROVES
SIX KEY ECONOMIC DEVELOPMENT IMAGE RATINGS

Compared with out-of-state residents who were unaware of Tourism
advertising, those who were aware of Tourism advertising were more
likely to see Oklahoma as a good place to:

== AWARE =mm UNAWARE *Percent Increase

START A CAREER* + I3 % START A BUSINESS* ]" % ATTEND COLLEGE* 83 %
\I;:(Rzg'll.'llgsNEl-lAOME* + 2] % RETIRE* + 75 % LIVE* + 8] ﬂ/ﬂ

Research Conducted by Three Best-in-Class Research Firms:
TNS Global Market Research / Dean Runyan Associates / Longwoods International

E OKLAHOMA TOURISM &
RECREATION DEPARTMENT



	AdminCopier@BrokenArrowok.gov_20160219_161340
	s1
	January 2016
	AdminCopier@BrokenArrowok.gov_20160219_160233
	s2
	Fire Department Awards Ceremony
	Homeowners Workshop 2016
	Fallin Tourism article
	2015_Research_Summary_Infographic

